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Art of Eating Food & Wine Festival 

W e are proud to present this exclusive opportunity to be part of 
this region’s premier community event, the ψÔÈ !ÎÎÕÁÌ !ÒÔ ÏÆ 
%ÁÔÉÎÇ &ÏÏÄ Ǫ 7ÉÎÅ &ÅÓÔÉÖÁÌ , hosted by Tecumseh Business 
Improvement Area (BIA), held on August 10-12, 2012. This 

three day event is a celebration of delectable tastes and get-up-and-dance 
talents, all at a beautiful waterfront setting nestled on Lake St. Clair in 
Tecumseh, Ontario.  
 
The aim is to attract not only our local community, but tourists throughout 
Ontario, Michigan and Ohio. Festival participants will sample culinary delights, 
taste a variety of distinctive award-winning wines, and enjoy entertainment 
from talented performers.  
 
Being a sponsor of this event is a prime opportunity to showcase your company 
through an assortment of advertising initiatives to over 10,000 attending 
patrons. Moreover, awareness of this festival through the collective efforts of 
our marketing could reach well into the hundreds of thousands. There are 
several sponsorship opportunities to choose from, with options to fit almost 
any budget.  
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Benefits of your sponsorship investment include: 

e Recognized as a community partner 
e Exposure to over 10,000 attendees (based on the 2010 & 2011 Festival)  
e Demonstration of your community support in this region’s premier food and wine festival 
e Exposure to your brand in a relaxed environment means your potential clients are likely to connect 

your company with a positive experience and your goodwill to the community 
e Highly positive and repeated exposure of your company brand to affluent individuals between the 

ages of 35-65 
e Opportunity for you to build and strengthen community relationships 
e An atmosphere of a fun and an easy promotional event 
e Access to our internet and social network marketing campaign designed to attract thousands of web 

and social network people per day leading up to the event 
e Access to our local and border advertising campaign; Ontario, Michigan, and Ohio 
e Opportunity for exposure in our high-gloss Art of Eating Food & Wine Program Magazine distributed 

to over 55,000 homes in Windsor and Essex County 

Promotions & Demographics 

O 
n behalf of The Art of Eating 

Food & Wine Committee 

and the Tecumseh Business 

Improvement Area (BIA), 

we would be honoured to add your 

Company Name to the list of sponsors in 

The Art of Eating Food & Wine Festival’s 

high-gloss Program Magazine which is 

distributed to over 55,000 homes in 

Windsor and Essex County and is 

featured on the Tecumseh BIA and Art 

of Eating websites.  

2009 

2010 

2011 
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Festival Statistics 

Local Cities Information Sources 

Data collected by:  



 

Female Ages Male Ages 

Who Attended the Festival? 

Data collected by:  
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Festival 2009  

Festival 2011  

Festival 2010  



 

IƻǊǎ ŘΩƻŜǳǾǊŜτϷмрл 
e 2 General Admission Tickets — Weekend Pass—Value up to $72 
e Company name listed on Entrance Sign—no logo 
e Company name listed on The Art of Eating Food & Wine Festival website—no logo  

 

 

!ǇŞǊŀǝŦ  τϷпрл 
e 10 General Admission Tickets — Weekend Pass—Value up to $360 
e Company name listed on Entrance Sign—no logo 
e Company name listed on The Art of Eating Food & Wine Festival website—no logo  
e Company name listed on the following festival print material – program magazine, post 
cards, posters 
 
 

9ƴǘǊŞŜ - ϷмΣллл 

e 15 General Admission Tickets – Weekend Pass—Value up to $540 
e Company name and logo listed on Entrance Sign  
e Company name and logo listed on The Art of Eating Food & Wine Festival website with a link to your 

website 
e Listed on the following festival print material – program magazine, posters 
e Recognized in local radio ads leading up to the Festival 
e A Company banner supplied by you to be hung on the perimeter fencing during the Festival 

 

[Ŝ Ǉƭŀǘ ǇǊƛƴŎƛǇŀƭ όƳŀƛƴ ŎƻǳǊǎŜύ - ϷрΣллл 
e 20 VIP Tickets for the Festival—Weekend Pass—Value up to $720 
e 20 x 30 VIP Tent 
e Private host or hostess will assist you during the evening 
e 20 exclusive wine glasses etched with your logo and sponsorship level—Value 

up to $100 
e Event banner supplied by you to be hung on or near your VIP Tent 
e Women and Men’s private bathroom stalls for your guests  
e Art to be displayed in your VIP Tent 
e Prime location of your VIP Tent in Lakewood Park 
e A feature article included in The Art of Eating Food & Wine Festival Program 

Magazine delivered to 55,000 homes in Essex County with the Windsor Star 
newspaper 

e Company name and logo listed as a VIP sponsor on Entrance Sign  
e Company name and logo listed on The Art of Eating Food & Wine Festival 

website with a link to your website 
e Company name and logo listed on all festival print material 
e Recognized in local radio ads leading up to the Festival 
e A Company banner supplied by you to be hung on the perimeter fencing during 

the Festival 
e Your Company will be recognized at the Festival during the MC addresses 
 

Sponsorship Opportunities 
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Sponsor Contact Information 

Deadlines 

Name of Establishment  

Contact Person  

Title  

Mailing Address  

Business Phone  

Fax Number  

Mobile Phone  

Email Address  

Website Address  

Chosen Sponsorship Level  

Any additional information or comments: 

 

 

 

e Commitment and payment must be made by -!9 σπȟ ςπρς  

e Company logos and description must be submitted by -!9 σπȟ ςπρς 

e Cheques are payable to 4ÅÃÕÍÓÅÈ ")! 

e Please supply logo in high resolution colour format (no bmp files) TIFF or JPEG format and other 

required information by email directly to: ÂÉÁͽÔÅÃÕÍÓÅÈȢÃÁ 

e 0,%!3% ./4%ȡ  Where company banner is applicable; maximum size permitted is 3 ft. x 10 ft. horizontal. 

The Art of Eating Committee reserves the rights to approve all banners. 

 

0ÌÅÁÓÅ ÂÅ ÁÄÖÉÓÅÄ ÔÈÁÔ ÔÈÅ !ÒÔ ÏÆ %ÁÔÉÎÇ #ÏÍÍÉÔÔÅÅ ×ÉÌÌ ÎÏÔ ÂÅ ÒÅÓÐÏÎÓÉÂÌÅ ÆÏÒ ÃÏÍÐÁÎÙ 

ÎÁÍÅÓ ÁÎÄȾÏÒ ÌÏÇÏÓ ÎÏÔ ÌÉÓÔÅÄ ÉÎ ÐÒÉÎÔÅÄ ÍÁÔÅÒÉÁÌ ÁÎÄȾÏÒ ÏÎ ×ÅÂÓÉÔÅ ÉÆ ÄÅÁÄÌÉÎÅÓ ÁÒÅ ÎÏÔ 

ÁÄÈÅÒÅÄ ÔÏȢ 
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